

















THE ADOPTION OF SOCIAL LOGINS

2014 was the year of the social login, and for marketers, that's great news. Social logins are a convenient and
seamless way for consumers to access gated content, sign up for services, checkout on eCommerce sites, and
register for loyalty programs and email clubs. Over 1 million web pages are already using the tool through Facebook
alon& , and 77% of the consumers prefer to login to websites through their social sites over any other registration
proceséf.’ The writing is o longer on the wall, it is being targeted on customer News Feeds across the country.

USING SOCIAL LOGINS?

CONVENIENGE FOR CONSUMERS

Today's consumer accesses thlg internet from an average of 4 separate
devices, over 60 hours a week. That makes logging into the same website GREAT
fromﬂmultiple browsers time consuming and cumbersome. For that reason,

50% of consumer identities are projected to be social by 2016. Use the data you've garnered to serve

product recommendations, personalized offers,
regional event invites, and surprise and delights.
I“GHEASEB EGOMMEBGE The options are endless, so start having fun
getting to know your customers!

85% of consumers have abandoned a registration process because they
were uncomfortable with the amount or type of information the site

il . : . . . ;
requested. Social logins increase registration conversion rates up to 90%,
which allows brands to increase eCommerce and retarget customers

NOT USING SOCIAL LOGINS?

based on a deep level of insights and data.

FAGEBOOK'S DOMINANGE START

Integrate social logins into everything from
Facebook is responsible for more than half of all social logins in North Americal,9 your checkout page to email club registration
including 61% on mobile devices. The platform’s lead margin against Twitter, to VIP content. You'll benefit from deep
Google and other competitors is even higher globally and is trending toward insights that will help you build lasting
taking even more market share in 2015. relationships with your customers.



http://crowdly.com/request-a-demo

FAGEBOOK ADS: TRENDS TO GONSIDER

Facebook is not only the most dominant force in mobile users, with 1.2 billion active in 2014, but the social network

also accounts for ¥ of all data used on mobile phone_gf)Given that over half of mobile searches lead to purchase, &

Facebook put a significant amount of time in 2014 toward developing an effective mobile advertising network and
broadening the options available to marketers on that network.

Facebook has rolled out a more robust mobile ad platform with the
introduction of its Audience Network. Meant to drive app installs and
engagement, the new ad platform provides significantly deeper insights for
Facebook campaigns, but also allows marketers to measure the advertising
options comprehensively, and comparatively.

Video advertising is not only the newest asset to Facebook's advertising arsenal,
but also the most successful. More users are engaging with video ads than any
other form of advertising on the social network. While best practice is to test up
to 10 different types of advertising across the Audience Network and Facebook
campaigns, planning a heavier mix of video should be the cornerstone of a
brand’s ad strategy.
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http://crowdly.com/request-a-demo

FAGEBOOK ADS: RETARGETING & LOOKALIKES

Facebook has changed its rules to filter out unpaid promotional material, and 59% of marketers are planning to increase their
ad spend accordinglzf. But with any increase in spend comes a greater need to optimize. With 1.5 million advertisers{o
compete with, brands should look to use all the tools Facebook has made available to them going into 2015.

GUSTOM AUDIENGCES

In order to reach a more nuanced audience, Facebook has rolled out updates to its popular Custom Audiences
feature in Ads Manager and Power Editor. The update allows marketers to build segments targeted to exact
marketing needs like new customers, website visitors, and loyal brand fans.

LOOKALIKES

Once a custom audience is created, marketers have the option to build a lookalike audience in order to reach
new potential customers or resurface current consumers that haven't engaged in recent months. Lookalikes
can be targeted to increase a wider range of customers if a brand community isn't mature enough to have
several engaged custom audiences, or to grow a current custom audience that is performing well.

RETARGETING

88% of marketers currently use retargetingz.4Advertising click through rates for those who are just using
retargeting on the web hovers around 6%, while those who use Facebook as a part of their retargeting mix see
a 10% increase in CTR. That number increases when retargeting is used in conjunction with features like
Custom Audiences.

While there is no perfect formula to building an audience that is actively engaged and
willingly subject to brand advertising, there is a very clear path to targeting based on
behavior. Facebook has lit that path for marketers in 2014, giving a much clearer picture
of who their customers are and when they are taking action.


http://crowdly.com/request-a-demo

WHAT'S T0 COME IN 20152

With tools already in place for marketers to start taking advantage of mobile advertising and video trends, here's a
look at what Facebook is rolling out in the coming months that is expected to shape 2015 for marketers.

Facebook will become an even bigger part of the ecommerce momentum <

Already the dommant network in driving social traffic and sales Facebook began testing a “Buy” button in
July that is expected tobea big part of News Feed referrals for retailers in 2015.
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A heavier focus on reaching current customers and fans <

D\~
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Brands are leaning more heavily on things like retargeting, 1:1 relationship building, and customer engagement

Facebook users are in (even more) control <

_v

Users can now control which ads they see across platforms and what personal information advertisers have
access to. As advertising becomes a greater piece of Facebook’s revenue, ensuring users only see the ads they
want will ensure the success of those ads and become an imperative part of conversions moving forward.

Mobile payments X

N\~

With the popularity of apps like Venmo and Snapchat’s recent announcement that users can now transfer
money to friends, Facebook is W|dely expected to follow suit. The network’s partnership with Stripe and the
introduction of Facebook Groups prowde further validation on the payments front.


http://crowdly.com/request-a-demo



http://crowdly.com/request-a-demo

REFERENGES

http://www.statista.com/statistics/264810/number-of-monthly-active-facebook-users-worldwide/
http://www.businessinsider.com/a-primer-on-facebook-user-statistics-2014-8
https:.//www.facebook.com/business/news
http://www.minttwist.com/blog/2014/11/03/the-algorithm-formerly-known-as-edgerank/
http://www.bitrebels.com/social/facebook-science-engagement-infographic/

AMEX Open Forum

http://www jonloomer.com/2014/01/19/multiple-image-facebook-post-reach/
http://www.nytimes.com/2014/09/08/technology/facebooks-feeds-give-videos-a-boost. html
http://www.fastcompany.com/3022301/work-smart/7-powerful-facebook-statistics-you-should-know-about

10  https://blog.bufferapp.com/best-time-to-tweet-post-to-facebook-send-emails-publish-blogposts

il http://info.crowdly.com/guide-to-advocate-retention

12 http://www.sociallystacked.com/2013/07/by-the-numbers-why-people-become-facebook-fans/

13 http://memeburn.com/2014/11/facebook-bans-like-gating-so-what-now/

14 http://www jeffbullas.com/2014/01/17/20-social-media-facts-and-statistics-you-should-know-in-2014/

15 http://www.dazeinfo.com/2014/11/10/facebook-inc-fb-social-login-trends-report-q3-2104-twitter-google-plus/
16 http://www.nielsen.com/content/corporate/us/en/insights/reports/2014/the-us-digital-consumer-report.html
17 http://www.gartner.com/newsroom/id/2326015

18  http://info.gigya.com/rs/gigya/images/ecom%20wp%20final.pdf

19  http://techcrunch.com/2014/04/22/facebook-now-powers-more-than-half-of-all-social-logins/

20  http://gz.com/301011/facebook-is-simply-crushing-it-in-mobile/

21 http://www.business2acommunity.com/social-media/104-fascinating-social-media-marketing-statistics-2014-2015-01084935
22 http://www.dazeinfo.com/2014/07/14/facebook-inc-fb-twitter-social-media-ad-spend-2014/

23  http//www.fool.com/investing/general/2014/12/01/why-facebook-incs-video-ads-will-take-off-in-2015.aspx
24  http//www.insidefacebook.com/2014/09/23/study-retargeting-on-facebook-display-leads-to-greater-ctr/

25 http://www.shopify.com/blog/12731545-which-social-media-platforms-drive-the-most-sales-infographic

26  http://recode.net/2014/09/25/facebook-is-partnering-with-stripe-to-power-buy-button/

27  https://www.facebook.com/about/terms-updates/?notif_t-data_policy_notice

28  http://www.bloomberg.com/news/2014-08-18/millennials-say-venmo-me-to-fuel-mobile-payment-surge-tech.ntml
29 http://mashable.com/2014/11/17/snapcash/

30 http://www.facebookgroups.com/

©O© ON OO0~ W NP


http://crowdly.com/request-a-demo

